
APPROACh HOLDING PATTERN
 Interboro Partners, a NYC-based urban design f irm, designed "Holding 
Pattern" for MoMA PS1's summer Warm-Up series. The designers used the 
temporary installation to connect with neighboring community groups, determine 
their needs, and construct items to fulf ill these needs. These constructed items 
spent the summer in PS1's courtyard - in a "Holding Pattern" - and were then gif ted 
to the community groups in the fall.
 Holding Pattern’s community engagement process and innovative design 
solution was ultimately about strengthening connections between a large, 
power ful institution- MoMA PS1 - and its neighbors. PS1 is separated from the 
local neighborhood with a six-foot high concrete wall, which serves as a literal 
barrier - neighbors are both socially and physically cut of f from this signif icant, 
world-renowned cultural attraction. By using the Warm Up Series opportunity to 
create items explicitly for neighborhood organizations, placing them within the 
PS1 courtyard for the summer, and the inviting neighbors to visit for free, the 
project was able to overcome the wall's barrier.
 Interboro challenged themselves to design or source every single item that 
the community organizations requested, which forced them to be creative in 
designing a cohesive “kit of par ts” that could still be used for the summer 
installation. Ultimately, the temporary installation was comprised of mirrors for the 
ballet school, lounges for the dog park and senior center, and playground 
materials for the Boys and Girls Club. This project facilitated the redistribution of a 
one-time use capital investment and provided for the long-term needs of 
community organizations that serve thousands of local residents.



INJUSTICE
“PS1 is separated from 

the neighborhood with a 
six-foot high concrete 
wall, so neighbors are 

both socially and 
physically cut off from 

this major cultural 
institution.” 

dan d’oca, Principal and Co-founder of Interboro 
Partners

MoMA PS1 receives nearly 200,000 
visitors per year,1 which is the same size 
of the population of Long Island City yet 
few of the community organizations that 
the design team spoke to had ever visited 
the museum.

On average, only 6% of ar t museum 
visitors are African American and only 
9% of visitors are Hispanic.2 

In Queens, 21% of the population is Black 
and 28% of the population is Hispanic.

A single entry ticket to PS1 costs $10, 
while the services and programming 
provided by the Variety Boys & Girls Club 
is free to all youth students all year.3

1  Museum of Modern Art 2016 Annual Report.2018]

2  “Demographic Transformation and the Future of Museums,” Center for the Future of Museums, 
2010. Accessed online at: 
http://www.aam-us.org/docs/center-for-the-future-of-museums/demotransaam2010.pdf

3   Variety Boys and Girls Club Queens. Accessed online at: 
http://www.varietyboysandgirlsclub.org/

VALUES

“We didn’t want to design 
something that would simply be 

thrown away. We instead 
wanted to use [PS1 funding] as 

an opportunity to create items 
that would provide real value 

to the community.”  
 dan d’oca, Principal and Co-founder of Interboro Partners

Belonging Explicitly making all 
members of the community par t  of the 
process and creating a space that is shared 
by everyone

Empathy Creating opportunities to 
understand the feeling and point of view of 
others and other community groups through 
the design of a shared space

Access Creating items for the 
neighborhood, placing them within the PS1 
walls, and inviting neighbors to visit for free

Delight Bringing people joy and 
surprise by combining mismatched goods - 
such as trees, mirrors, and a lifeguard stand 
- into a cohesive public space

Engagement Interviewing over 
200 community organizations on their 
needs for their spaces, and then building 
every single item that was requested



PROGRAM

Sharing of Capital

Benches
Stools
Chaise lounges
tree planters 
Picnic tables
Bike rack
Foosball tables
mirrors
pools
stage
climbing walls
sandboxes
Trees
Lifeguard stand
Book shop 


